
MISSION & VALUES STATEMENT
& CSR POLICY



OUR CSR VALUES #

1. RELEVANCE #MEANINGFUL
Deliver meaningful experiences for all - businesses and audiences alike

Havas Events integrates CSR at the core of its activities in order to create

sustainable economic value, promote social inclusion and reduce its

environmental impact.

2. CREATIVITY
Seek and develop ever more innovative concepts by revealing
and converging talents. We are committed to designing responsible experiences and generating positive

impact, while identifying and managing risks related to our activity, whether they

are economic (sustainability, profitability, inage and reputation), social (health,

safety, diversity) or environmental (emissions, waste management, climate

change).

3. RELIABILITY
Maintain constant attention and deliver flawless professionalism

4. TRUST
Provide stakeholders with clear and objective information,
fosterin g dialogue and conti nuous i mprovement. Our ambition: to meet stakeholders expectatbns and actively contribute to a

more sustainable and incluslve society.

5. COMMITMENT
For humanity and the planet, in accordance with ethical
principles and behaviors.
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OUR METHODOLOGY

DIALOGUE WITH OUR
STAKEHOLDERS

I NTERN AL AWAREIVESS AN D
IRAIA///VG

SIRUCTURING OF
RESPO/VS/BLE
PURCHAS//VG



STRATEG IC ISSU ES & ACTIONS

Eco-desig n of scenographies

Wasle management, fight against waste

Promotion of public transport and soft mobility

Prioritization of local and sustainable service
providers and suppliêrs

Partnership development with social and
solidarity economy providers and work inclusion
specialists

Development of responsibb Al use

Optimizatbn of contênt distribution and
streaming

Presêrvation of dâta s€curity and sovereignty

Respect for privacy and personâl data

Promotion of accessibility ior all

Quality of life atwork

Skills D6velopment

Social dialogue

Oocupational Health and Safety

Diversity and inclusion

Exploration of opportunities to engage the
sheltered and adapted work sector

Selection of partners commifted to a proce8s of
combating excluslon a nd djscrimination

Measurement ofemissions using the Havas
Carbon lmpacl Calculator Promotion of corporate contribution to the th€

democratization of culture

Our objectives:
1st milestone: 65% of responsible events* by 2028

2nd mibstone:75o/o of responsible events* by 2035

* accordin g to thê criteria of an internal câlculation tool built on the basis of the priority axeè.



WE CONTINUE OUR COMMITMENT BEYOND THESE ISSUES

At a time when the positive impac{ of companies is exerled in many areas, we are convinced

that their cultural commitment can hare a completely different scope, allowing them to gain

responsi bility and usefu lness.

Our Havas Art & Culture division wishes to federate the various private and cultural actors

around a movernent that promotes the emergence of a new commitment to culture: the CCR,

a new major area of responsibility for companies.

Havas Art & Culture is committed to nurturing a reffection with players from the world of

business and culture around this new direction of commitment. A reflection with AFNOR

Certification on the creation of the first CCR label has been launched, in order to objectify the

impact of companies' cultural commitments through the creation of a shared reference

system.

Putting cultural engagement back at the heart of a company's strategy is a promising

ambition: bringing culture into the field of corporate social responsibility, in order to make this

commitment not only rmre useful to the company that canies it out, but also more usefulto

society as a whole.
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THIS POLICY INTEGRATES,
IN A TRANSVERSAL WAY:

TH E DUTY OF INC LUSI ON (ACTI ONS TOWAR DS STAKEHOLDERS),
THE DUTYOFV|G|LANCE (CONTROL OF EMERGENCYS|TUAT|ONS DURING E\ÆNTS, CONTROL OFACTIVITY IMPACTS),

TH E DUTY OF I NT EG R tTY (STAKE HOLDER EXPECTATI ONS TREATME NT)
THE DUTYOFTRANSPARENCY(REGULAR INFORMATION OF OUR STAKEHOLDERS ON OUR APPROACH}.

tN TH|S CONTEXI, THE MANAGEMENT REAFFTRMS rTS COMMITMENTAND UNDERTAKES
TO COMPLYWITH THE LEGAL REQUIREMENTS APPLICABLE TO ITS ACTIVITES,

TO MOBILIZE ITS STAKEHOLDERS, IN PARTICULAR ITS SUPPLIERS,
IN ITS RESPONSIBLE MANAGEMENT SYSTEM

AND TO MAKE THIS POUCY PUBLIC.

MANAGEMENT IS ALSO COMMITTED TO PROVIDING ACLEAR FRAMEWORK FOR DEFINING,
UPDATI NG AN D EVALUAT ING ITS SUSTAINABLE DEVELOPMENT OBJ ECT IVES,

WITH A VIEW TO CONTI NUOUS IMPROVEMENT.

Stépha Guerry PuteauX September 3oth 2026
CEO Events
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WHEN EVENTS
MOVE PEOPLE

havasevents.com @@EO


